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THE PPC STORY

Hydrotechnik is one of the UK's leading test and measurement equipment distributors
and manufacturers, based in Nottingham.

Hydrotechnik approached Fifteen in April 2014 to help increase traffic to their website and improve
Google Page Rankings. After seeing the SEO success Fifteen achieved for them, they decided to move their
paid search activity, from in house, to Fifteen. Fifteen took on the challenge to fully optimise the
current strategy and deliver a more successful PPC campaign.

The strategy

One of the key priorities set for Fifteen was to increase conversions,
therefore, the first step Fifteen took was to setup conversion tracking.
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